Master's Entrance Topics – Marketing
1. Introduction to Marketing and Its Role in Modern Business
Key concepts:
· Needs, wants, and demands 
· Customer value and satisfaction 
· Exchange and relationships 
· Markets and marketing management 

2. Marketing Environment Analysis
Main components:
· Microenvironment (customers, suppliers, competitors, intermediaries) 
· Macroenvironment: 
· Economic factors 
· Technological factors 
· Political factors 
· Social and cultural factors 
· Demographic factors 

3. Consumer Behavior
Factors influencing consumer behavior:
· Cultural factors 
· Social factors 
· Personal factors 
· Psychological factors 
Consumer decision process:
1. Need recognition 
2. Information search 
3. Evaluation of alternatives 
4. Purchase decision 
5. Post-purchase behavior 

4. Market Segmentation, Targeting and Positioning (STP)
Segmentation: dividing markets into groups with similar characteristics.
Targeting: selecting attractive market segments.
Positioning: creating a unique image of a product in consumers’ minds.
Examples of segmentation:
· Geographic 
· Demographic 
· Psychographic 
· Behavioral 

5. Marketing Mix (4Ps and 7Ps)
The marketing mix consists of tools used by organizations to achieve marketing objectives.
4Ps:
· Product 
· Price 
· Place 
· Promotion 
For service industries, additional elements include:
· People 
· Process 
· Physical Evidence 

6. Digital Marketing and Modern Trends
Digital technologies have transformed marketing practices. Businesses increasingly use online platforms to communicate with customers and increase engagement.
Main areas:
· Social media marketing 
· Content marketing 
· Search Engine Optimization (SEO) 
· Email marketing 
· Online advertising 
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